
Development of new visual identity for 
USG People

Start: December 2004
Introduction of first brands: September 2005. 
The introduction for a number of brands is still ongoing.
Budget: approximately €1.200.000,-

Deliverables: new name and logo for 
the holding and new logos and visual 
identities for 11 main brands. Designing 
all first house style and communication 
media of the various brands and recording 
the formats and guidelines in a digital 
manual. For Unique, we also developed 
an international thematic campaign.  
For the other brands we worked closely 
with various advertising agencies at 
home and abroad.

Background: United Services Group was  
on the brink of taking over Solvus, which  
would make it the 5th largest player  
in Europe in the field of employment 
services. United Services Group had 
35 main brands and secondary brands 
within the group, of which most had a 
complete ‘own identity’ (logo and house 
style/communication). The take-over of 
Solvus would add another 12 brands. 
There was a great need to position the 
holding company internationally using 
an endorsement strategy. In addition, 
a far-reaching portfolio strategy was 
applied to reduce the number of brands 
and to (re)position the brands within 
clearly defined groups (General Staffing, 
Specialist Staffing and Professional 
Staffing).

For the holding and 3 groups of brands, 
5 completely different visual identities 
were developed.

Duration of development new logos: 4 
weeks

Duration of development of 5 visual 
identities: 6 weeks for each group

Duration of implementation and recording 
in digital manual: between 2 and 6 months, 
depending on the size of each brand.

selection of former logos



old name and logo of holding (also developed by Koeweiden Postma) new name and logo

brand structure and new logos as of September 2005

Professional Staffing

Specialist Staffing

General Staffing



USG People

authority, financial, distinct. 

(sketch) examples visual identity



Secretary plus

top of market, fashionable  
(compare Chanel)
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Unique

mainly office staff, cheerful, colourful 
and stylish (compare H&M)

Campaign: emphasis on the unique 
characteristics of each individual  
(very …, very unique). 
Short introduction film for internal use 
in the Netherlands.
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Technicum

technical specialist, highly skilled labour
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Proflex

industrial, low profile



Start People 

(Start and Creyf’s) – the big 
international brand, broad range, 
popular (compare IKEA, HEMA)
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Professionals

focus on professionalism, dedicated,
level-headed, business-like.
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